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Subject's extra information

The course as part of the academic plan 

The curriculum prepares students to achieve the skills necessary to direct tourism businesses. Economically, the
graduate will have to make economic decisions that need to be competent in understanding the different concepts
of cost and alternative calculations to determine the costs of their company's products/services of and the best
strategies for profits. To accomplish this, the transverse course will train the student in the identification and
classification of the main business costs as well as different methods of calculation and the implications of each
method in decision-making.

 

Learning objectives

See competences

Competences

University of Lleida strategic competences

Correctness in oral and written language.

Master Information and Communication Technologies.

Degree-specific competences

Create and direct a tourist service business which attends and responds to the surroundings in which it
operates.
Make decisions about finance and investment in companies which offer tourist services.

Goals

1. Know and understand the concept of cost and the different classifications. 2. Know how to
establish the profit and the unit cost of the product/service according to the main methods of
calculation. 3. Be able to make business decisions related to the cost/profit ratio in different
environments. 4. Understand the basic operation of the U.S.A.L.I system

Understand the principles of tourism, its spatial, social, cultural, legal, political, work and economical
dimension.

Degree-transversal competences 

Ability to analyse and synthesize.

Be able to work and learn in an autonomous way and at the same time adequately interact with others
through cooperation and collaboration.

Subject contents

Subject contents

 

1 - Introduction to costaccounting and traditional cost systems
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1 - Introduction to costaccounting

1-1 Concept ofcost accounting

                        1-1-1 Need for internal information

                        1-1-2 The recipients of economic information

                        1-1-3 The objectives of analytical accounting

            1-2 Differences between financial and analyticalaccounting

 

2 - Concept andclassification of costs and application to the tourism sector

            2-1 Concept of cost

            2-2 Relationship between conceptual costs, expenses andpayment

            2-3 Classification of costs

                        2-3-1 Costs by nature

                        2-3-2 Costs by function

                        2-3-3 Costs as identified with the product orservice

                        2-3-4 Costs according to behaviour inrelation to the level of activity

                        2-3-5 Costs by charging the cost of theproduct or service

                        2-3-6 Costs by timing

 

3 - Traditional costmodels

3-1 Full costing, Description

                        3-1-1 The principle of the production cost

                        3-1-2 Indirect costs

                        3-1-3 Income statements under the fullcosting system

            3-2 Direct costing, Description

                        3-2-1 Variable costs and fixed costs

                        3-2-2 The income results from evolved directcosting

3-2-3 Direct costs and decision-making

 

2 - The costs of thefactors in the hospitality industry

2-1 The cost ofstaff

2-1-1 Concept

2-1-2 Paymentsystems
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2-1-3 Calculationof staff costs

            2-2 Consumption of goods

                        2-2-1 Preliminary concepts

                        2-2-2 Systems for the valuation of stocks

2-2-3 Calculationof material costs

            2-3 The amortization

                        2-3-1 Concept of depreciation andamortization

                        2-3-2 Depreciation calculation systems

 

3 - Differentcost calculation systems

3-1 Costcalculation systems

3-2 Costorganization and models: inorganic and organic models

3-2-1 Inorganiccost models

3-2-2 Organiccost models

3-2-3 Cost modelsper order and per process

 

4-1 Traditional costcalculation systems

4.1 Direct Costing

                        4-1-1 Concept and brief introduction to thesystem

                        4-1-2 Direct manufacturing costs

                        4-1-3 Direct charges and the period

                        4-1-4 Margins and results

                        4-1-5 Analysis of results

            4-2 Application of direct costing to the sector

                        4-2-1 Breaking even

                        4-2-2 Marginal accounting

4-3 Full Costing

                        4-3-1 Concept and brief introduction to thesystem

                        4-3-2 The cost of production

4-3-3 Indirect costs. The statistical costs of sections

4-3-3-1Theconcept of homogeneous sections

4-3-3-2 Directcosts to the sections

4-3-3-3 Indirectcosts to the sections - the primary distribution
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4-3-3-4 Thesecondary distribution

                        4-3-4 Margins and results

                        4-3-5 Analysis of results

 

5 – USALI. The UniformSystem of accounts for the lodgement industry

5-1 Introductionand history of the system

            5-2 Implementation of the USALI system

            5-2-1 Operational departments

5-2-2 Non-operating departments

5-2-3 Departmental statistics

                        5-2-4 Results presentation

 

6-New trends in costs

            6-1 The costs based on activities - ABC

                        6-1-1 Operation and bases of the ABC

                        6-1-2 Adjustment of ABC tourism enterprises

 

1.      Case 2 -Resolution case through the Direct Costing system

2.      Case 3 -Resolution case through the Full Costing system

3.      Case 4 -Resolution of a case through the U.S.A.L.Y or ABC system
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