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Learning objectives

See competences

Competences

University of Lleida strategic competences
e Correctness in oral and written language.
e Master Information and Communication Technologies.

e Respect of the essential rights of equality between men and women, the promotion of Human Rights and of
the values of a peace culture and democracy.

Degree-specific competences

e Knowledge of the comparative evolution of the different geographical units and ability to analyse and
intervene from its peculiarities

e Create and direct a tourist service business which attends and responds to the surroundings in which it
operates.

Goals

e The main objective of the World Tourism Geography course is twofold. First, it aims to offer students
a global vision of the tourism phenomena, the factors that condition it and its social, economic,
political, cultural and territorial impact. And secondly, it aims to provide the tools and skills that will
enable researching the reality of tourism in a particular area, from three perspectives: their potential
for development, infrastructure needs and the role of government in its promotion.

e Understanding and ability to impact on the subjects of geographical study from transversal and
interdisciplinary thematical axis

e Knowledge of the historical processes and the principal socio-economic factors which have conditioned
them throughout different periods and lands

e Make decisions about finance and investment in companies which offer tourist services.
e Knowledge and ability to interpret the territorial dimension of human activities

e Understand the principles of tourism, its spatial, social, cultural, legal, political, work and economical
dimension.

e Undertake the functions tied to the different functional areas of a touristic business and institutions.

e Apply instrumental techniques in the analysis and resolution of business problems and the making of
decisions.

e Knowledge of human movements, their causes and effects, as well as an ability to participate in the design
of social and economical policies thereon

¢ Relate management and tourism management objectives to achieve a satisfactory and legitimately cultural
touristic experience.

Degree-transversal competences
e Perform in accordance with rigor, personal commitment and quality orientation.

e Ability to organise and plan.
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Ability to apply the acquired knowledge and abilities in professional contexts

Ability to analyse and synthesize.

Team work and leadership.

Be able to work and learn in an autonomous way and at the same time adequately interact with others
through cooperation and collaboration.

Subject contents

Subject contents

Subject1. Theoretical-conceptual approach to tourism.

Tourismdefinitions and methodological problems. Interpretive theories of tourism.Definitions of flows and tourist
areas. Classification of tourism activities.

Subject2. Main factors in placing tourist activities.

Natural,infrastructural, technical and political. Can every territory be for tourism?What factors come together to
make a tourist attraction?

Subject3. Historical development of tourism in the world.

Stagesand characteristics. The link between tourism and the development ofcontemporary capitalism.

Subjectd4. Major tourist flows in the world.

Thecentral role of developed countries. The new emerging tourist areas. Asignificant part of the world excluded
from tourism.

Subject5. Tourism in the world.

Territorial dynamics. Majortourist areas: structural and spatial features, main attractions, social,economic and
territorial impacts.

Subject6. Tourism in Spain.

Maincharacteristic features.

Subject7. Tourism in Catalonia.

Mainfeatures.

Subject8. Governmental tourism policies.
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Tourismmanagement and planning.

Subject9. The tourist industry.

Fromlarge multinationals to family businesses. The phenomenon of low-cost carriers.The Internet revolution and
tourism.

Subject10.

Theadvantages and disadvantages of tourism as an instrument of socio-economic andplanning development.
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- Asociacion de GeografosEsparoles : www.ieg.csic.es/age

- Recursos d’informaci6 engeografia. Universidad Carlos |l de
Madrid: www.uc3m.es/uc3m/serv/BIB/HUM/geo2002/geo.htm

- Recursos d'informaci6 engeografia, Utrecht University: www.library.uu.nl/geosource

- Biblioteca Nacional de Espanya:www.bne.es
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Bibliotecas americanas: www.lanic.utexas.edu/la/region/library

Bibliotecas europeas: www.bl.uk/gabriel

Biblioteques espanyoles: www.csic.es/cbic/webuni.htm

Cataleg col-lectiu de lesuniversitats catalanes: www.cbuc.es
Centre d’InvestigacionsSocioldgiques: www.cis.es

Centro de Investigacién,Docencia, Documentacion y Difusiéon de las Relaciones Internacionales y

elDesarrollo: www.cidob.es

Institut d’Estadistica deCatalunya: www.idescat.es
Institut Nacional d’Estadistica:www.ine.es

Portal de la Unié Europea: www.europa.eu.int

Institut d’Estudis Turistics d’Espanya:www.iet.tourspain.es

Pagina espanyola ambinformacié, estudis i estadistiques turistiques: www.exceltur.org

Travel and Tourism ResearchAssociation: www.ttra.com

World Leisure and RecreationAssociation: www.worldleisure.org

Organitzacié Mundial delTurisme: www.world-tourism.org

Organitzacio per la Cooperacio i elDesenvolupament Economic: www.oecd.org
Organitzacio de Nacions Unides:www.nu.org

Banc Mundial: www.worldbank.org

Observatori de laMundialitzacio: www.ecoropa.org/observ.htm

Organitzacio Internacional delTreball: www.ilo.org
Organitzacio Internacional delComerg: www.wto.org

World Travel and TourismCouncil, conté dades estadistiques i informes turistiques

importants: www.wttc.org

Fons de Poblacié de NacionsUnides: www.unfpa.org
Conferencia de Nacions Unides pelComerg i el Desenvolupament: www.unctad.org
Comissié econdmica per Américallatina i el Carib: www.eclac.org

Comissié econdmica per I'Asia iel Pacific: www.unescap.org

Comissié economica per I'’AsiaOccidental: www.escwa.org
Comissié econdmica per I'Africa:www.uneca.org
Fons Monetari Internacional: www.imf.org

Pagina web sobre els objectiusde desenvolupament del mil-lenni i sobre cooperacid

internacional: www.developepmentgateway.org

Diari El Pais: www.elpais.es

Diari El Mundo: www.elmundo.es
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- Diari El Periodico: www.elperiodico.es

- Diari La Vanguardia: www.lavanquardia.es

- Diari Le Monde: www.lemonde.fr

- Cadena de televisio CNN: www.cnn.com

- Fundacié Jaume Bofill: www.fbofill.org

- Institut de Ciéncies Politiquesi Socials: www.icps.es

- Fundacié Carles Pi i Sunyerd'Estudis Autonomics i Locals: www.pisunyer.org
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