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NATALIA DARIES RAMON

Subject's extra information
The course as part of the academic plan

This subject’s objective is acquired the knowledge of the distinctive demand characteristics and the touristic offer,
the flows and changes in the provision of services and in the patterns of the touristic consumption, the resources
that do possible the activity, and the futures trends. In first place, begin with a synthetic image of the origins and
determinants of the tourism to continue with the description of the system of touristic activities and its main
elements: information, intermediation, accommodation that needs the tourist. In second place, study of the markets
of the tourism designated generic, where the tourist displace without a concrete reason to rest and enjoy. This
generic market correspond generally with the tourism of sun and beach, prototype of the tourism of masses, like
this as with the rural tourism and the urban tourism. Furthermore ,Analyse the different types of specific tourism, is
to say, that that requires a more concrete reason for his realization and that manifest thanks to determined values,
beliefs, tastes or interests of the tourist. Inside this typology present the tourism of thematic parks, the religious
tourism, the nautical tourism, the tourism of congresses, the tourism of health and the tourism gastronomic.
Relation with other subjects of the plan of studies: It is the introduction basic subject of the plan of studies of the
degree of Tourism and the knowledge obtained serve of base to can realize other subjects of the degree, especially
FUNDAMENTOS DE GESTION DE EMPRESAS TURISTICAS.

Learning objectives

Amb l'assignatura Estructura del Mercat Turistic es pretén que I'estudiantat aconsegueixi els objectius seglents:

e Conéixer els origens del turisme

Tenir una visié general del turisme i dels mecanismes del mercat que ho fan funcionar
Analitzar els productes i recursos turistics

Coneixer els factors que condicionen la demanda turistica

Identificar els elements i les empreses que formen l'oferta turistica

Estudiar i analitzar els diferents tipus de turisme

Coneixer els canvis i lI'evolucio en les noves formes turistiques

Interpretar estadistiques, informes i estudis del sector turistic

Competences
University of Lleida strategic competences
e Correctness in oral and written language.
e Master Information and Communication Technologies.

e Respect of the essential rights of equality between men and women, the promotion of Human Rights and of
the values of a peace culture and democracy.

e Master a foreign language.
Degree-specific competences

e Create and direct a tourist service business which attends and responds to the surroundings in which it
operates.



STRUCTURE OF TOURIST MARKET 2014-15

Goals

o Know the changes and the evolution of the new tourist forms.
o Study and analyse the different types of tourism

Design tourist products and define commercial objectives, strategies and policies. Identify touristic resources
and evaluate their potential.

Goals
o Know the factors that condition the tourist demand

Understand the principles of tourism, its spatial, social, cultural, legal, political, work and economical
dimension.

Goals

o Have a general vision of the tourism and of the mechanisms of the market that do it work
o Know the origins of the tourism

Undertake the functions tied to the different functional areas of a touristic business and institutions.
Goals

o Interpret statistical, reports and studies of the tourist sector
o Know the factors that condition the tourist demand
o Analyse the products and tourist resources

Degree-transversal competences

Perform in accordance with rigor, personal commitment and quality orientation.
Ability to organise and plan.

Ability to analyse and synthesize.

Team work and leadership.

Be able to work and learn in an autonomous way and at the same time adequately interact with others
through cooperation and collaboration.

Subject contents

Subject contents

Antecedents and determinants of tourism

Concept and forms of tourism, according to the WTO

Introduction and features of the tourism market

Tourism resources and products (introduction, definition criteria, evaluation of resources, etc.)

Local, national and international tourism demand (key concepts, factors that influence demand)

Tourism expenditure

Tourism destinations (introduction, types of destination classifications, choice)

The tourism offer (hosting, restaurant, intermediation, and transport companies and information points and
offices).

Generic structure of tourism markets (urban, coastal and rural)

Structure of specific tourism markets (theme parks, religious, nautical, business, health, culinary and wine)
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Methodology

Dates

(Setmanes)

Descripcio

Activitat

Presencial

HTP (2)

(Hores)

Activitat treball
autonom

HTNP (3)

(Hores)

1-2

3-4

5-7

15-18

9i19

(2) HTP = Horas de Treball Presencial

Antecedents, concepte i
formes de turisme
Introduccié i caracteristiques
del mercat turistic

Recursos i productes turistics
(introduccio, valoritzacié
recursos, efc.).

Demanda turistica (factors,
nacional i internacional)
Destinacions turistiques
(tipologies de classificacio,
eleccid)

La oferta turistica (allotiament,
intermediacio, transport i
informacié)

Estructura compradues de
turisme genéric i de turisme

especific

Avaluacio

Classe magistral

Classe magistral
Casos practics

Classe magistral
Préacticas a l'aula
d'informatica

Classe magistral
Visita hotel i/o
agencia

Classe magistral
Conferéncia

10,5

18,5

12

Estudi

Estudi
Cas practic

Estudi
Buscar dades

estadistiques sobre
demanda i despesa

Estudi
Cas practic
Intervencié critica

Buscar dades
Treball practic
Preparacié de la
presentacié

(3) HTNP = Hores de Treball No Presencial

10

11

15

25

25
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Dates Activitat HTP (2)
Descripcio
(Setmanes) Presencial (Hores)

Activitat treball HTNP (3)

autonom (Hores)

Antecedents, concepte i
formes de turisme Classe magistral

1-2 . 7 Estudi 10
Introduccié i caracteristiques
del mercat turistic
Recursos i productes turistics . . Estudi
. L . ., Clasi magistral <
3-4 (introduccio, valoritzacio . 7 Cas practic 11
Casos practics
recursos, etc.).
Demanda turistica (factors, :
. . . . Estudi
nacional i internacional) Classe magistral
o . . \ Buscar dades
5-7 Destinacions turistiques Practicas a l'aula 10,5 . 15
: \ e ., " u estadistiques sobre
(tipologies de classificacio, d'informatica .
., demanda i despesa
eleccio)
La oferta turistica (allotiament, Classe magistral Estudi
8-14 intermediacié, transport i Visita hotel i/o 18,5 Cas practic 25
informacid) agéncia Intervencié critica
Buscar dades
Estructura compradues de . .
. . . Classe magistral Treball practic
15-18 turisme geneéric i de turisme o 12 . 25
o Conferéncia Preparacié de la
especific .
presentacié
9i19 Ivaluacién 5
(2) HTP = Horas de Treball Presencial (3) HTNP = Hores de Treball No Presencial
Evaluation

Activitats onN
d'Avaluacio (1)

Objectius

/G (2) Observacions

Tenir una visié general del
turisme i dels mecanismes
del mercat que ho fan

funcionar.
Analitzar els productes i
recursos turistics Prova objectiva de 13 de novembre
N : 29 O |
Coneixer els factors que continguts aula -1.04
condicionen la demanda de 15:00h a 17:00h
turistica.

Identificar els elements i
les empreses que formen
part l'oferta turistica |
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Activitats

d'Avaluacio G (2) Observacions

Objectius

Identificar els elements i

les empreses que formen La nota minima per
I'oferta turistica II. 28 de gener poder fer la mitjana
Analitzar els diferents tipus Prova objectiva de og aula -1.03 0 | ponderada amb la

de turisme continguts de 18:00h a 20:00h resta d'activitats ha de
Conéixer els canvis i serun 4.

I'evolucio6 en les noves
normes turistiques.

Analitzar els diferents tipus
de turisme, treball en

. . acti G
equip, domini TIC, correcta Treball practic 12 12 de desembre (0]
expressio escrita
Parlgr en pyb.hc’ treball en Presentacio Diferents dates durant el
equip, domini TIC, correcta 10 (0] G

treball mes de gener

expressio oral

Domini TIC, interpretar

estadistiques, informes i

estudis del sector turistic, Practiques 10 Durant tot el semestre O /G
coneixer la realitat del

mercat turistic

Analisi critica,

intervencions a Intervencions
classe,assisténcia sortides dirigides

i conferencies,

10 Durant tot el semestre O /G

(1)Obligatoria / Voluntaria (2)Individual / Grupal
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