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Subject's general information

Subject name DIGITAL JOURNALISM

Code 101981

Semester 2nd Q(SEMESTER) CONTINUED EVALUATION

Typology Degree Course Character Modality

Bachelor's Degree in Audiovisual
Communication and Journalism

3 OPTIONAL
Attendance-
based

Course number of
credits (ECTS)

6

Type of activity, credits,
and groups

Activity
type

PRAULA TEORIA

Number of
credits

3 3

Number of
groups

1 1

Coordination SUAU GOMILA, GUILLEM

Department CATALAN STUDIES AND COMMUNICATION

Teaching load
distribution between
lectures and
independent student
work

Classroom sessions: 60 hours 
Autonomous student work: 90 hours 

During the course the so-called "master classes" will be combined with individualized
tutorials, debates and individual and group work. Each student must carry out a series
of obligatory readings, carry out the indicated works, deliver the practices and carry
out the final evaluation test. Only students who have attended at least 80% of the
sessions and who have delivered all the previous works will be able to take the final
test.

Important information
on data processing

Consult this link for more information.

Language Catalan and Spanish

Distribution of credits Total credits: 6
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https://unidisc.csuc.cat/index.php/s/ljIirDLEOoUr5Rj


Teaching staff E-mail addresses
Credits
taught by
teacher

Office and hour of attention

SUAU GOMILA, GUILLEM guillem.suau@udl.cat 6

Subject's extra information

Attendance is mandatory and students are required to arrive on time.

Absences must be justified with proof of medical, work or internship recognized by the UdL sent in PDF format by
private message to the Virtual Campus with the subject "Justified".

Students will have to commit to comply with the UdL Code of Ethics.

The media sphere is in a process of continuous change since the popularization of the internet, the digitization of
the media and the emergence of digital social networks. In this new media sphere where traditional media face a
complex and convulsive digitization, in an increasingly complex hypermedia environment, we must reflect on the
roles of the media and the challenges they face in the present and in the near future. According to the AIMC, digital
media have become the main source of information for citizens, therefore, it is of special relevance to learn to
manage and reflect on the creation of multimedia informational content in this environment.

Learning objectives

Identify and reflect on the main problems that journalism faces in its digitization process.

Know the main theories and authors who have reflected on cyberjournalism and analyze the main trends in digital
journalism.

Know and compare the different journalistic traditions.

Correctly apply the professional treatment of informative facts and the proper use of journalistic genres and
information sources.

Identify and use different platforms and digital tools for the exercise of journalism.

Create multimedia journalistic content.

Master digital information management procedures.

Prepare different types of journalistic pieces for digital platforms, adapting them to the specific needs of each
platform or communication medium.

Competences

Basics
CB2. Apply their knowledge to their work or vocation in a professional way and acquire the competencies that are
usually demonstrated through the development and defense of arguments and solving problems within their area of 
study.
CB4. To be able to transmit information, ideas, problems and solutions to both specialized and non-specialized
audiences.

General
CG3. Apply theoretical knowledge in practical activity.
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Specifics
CE7. Identify and apply the ethical principles and professional deontology in the exercise of activities related to the
media.
CE10. Identify contemporary traditions in the creation of informative and non-informative discourses.
CE14. Identify and apply the specific narrative and expository logic and skills of audiovisual and interactive content
of an informative and non-informative type.

Transversal.
CT1. Acquire an adequate oral and written comprehension and expression of Catalan and Spanish.

Subject contents

Digital journalism in the media ecosystem: challenges and opportunities.

Media ecology and digital journalism.

Comparative media systems. A theoretical approach to the evolution of media groups and conglomerates.

Social networks: allies and risks for an ethical journalistic praxis.

Verification of information and informative sources.

New formats and journalistic languages in the digital field.

Algorithmic communication in the field of journalism.

Fast vs Slow Journalism: New ways of practicing critical journalism.

Disinformation and infodemic: tools to combat these dangers.

Platforms and tools for digital journalism.

Journalism against hate speech and polarization: building bridges in a fragmented society.

Methodology

Master classes. Presentation of the contents of the subject orally by the teacher.

Conferences. Public presentation of a topic by an expert person.

Colloquia. Opinion exchange activities among students under the direction of the teacher.

Directed debate. Promote oral expression and comprehension in a collective conversation in which the topic can
be prepared, but not the development of interventions.

Seminar. Work sessions of a rather small group that investigates a topic through dialogue and discussion, under
the direction of the teacher to deepen on some specific topics.

Team work. Learning activity that has to be done through collaboration between the members of a group.

Written work. Activity consisting of the presentation of a written document.

Case study. Method used to study an individual, institution, problem, etc. contextually and in detail.

Simulation. Activity in which, when faced with a case or a problem, each student or group is assigned a role
according to which they must intervene in the development of the situation.

Development plan
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In groups of four or five people, students will have to demonstrate their ability to use digital tools, creating a blog
with journalistic content (reports, news, chronicles, opinion pieces or analysis, etc.) in text, video and radio format.
ie media. Each member of the group must contribute to creating a piece of each format on different platforms.
Journalistic genres or topics cannot be repeated, in any case.

During the months of March and April there will be two conferences by Dr. Carles Pont Sorribes from Pompeu
Fabra University on the experience of refounding the Diari de Barcelona and another by Mr. Marc Angrill on the
creation and implementation of a journalistic project.

On March 16 and 17 we will attend the XXIV Journalism Congress of Huesca where we will participate in
approximately twelve presentations and round tables of reflection on the current state of journalism by
professionals and experts. An example is the programming of last year:
https://congresoperiodismo.com/congreso/ponencias/ Students must submit a paper on this activity.

Each student, individually, must choose a local, national or international digital medium and analyze every two
weeks the content that it publishes in one of its sections. Every Thursday, the teacher will choose two students
at random who will present the analyzed sections of the medium in question. On Thursday, May 25, all
students will have to submit their complete analysis of the analyzed media.

In the month of April, a content verification workshop will be held in digital media and social networks.

Debates will be held on current readings that are of interest for the development of this subject. The
readings will deal with the challenges and opportunities of digital journalism, algorithmic communication,
comparative media systems and professional ethics. All readings will be available on the Virtual Campus at
least one week in advance.

Evaluation

“Students who combine their degree with a full time job or a part-time job with schedules coinciding with classes
have the right to ask for alternative assessment within 5 days after the beginning of the semester. For information,
please send an e-mail to academic@lletres.udl.cat or ask for information at the Faculty’s office (Secretaria de la
Facultat de Lletres)”.

Only students who have attended at least 80% of the sessions and who have delivered all the previous
works will be able to take the final test.

Attendance and participation in class and conferences 30%

Digital media analysis 20%

Creation of textual, visual and radio content 40%

Exam (June 1, 2023 from 4:00 p.m. to 6:00 p.m. in class 1.21). 10%

If plagiarised material is detected, we will apply what is established in the ‘Regulations for the Assessment
and Grading of Student Learning in UdL Bachelor’s and Master’s Degrees’.

Students who have attended at least 80% of the classes and have done all the work and the exam and have
an average grade of less than 5 will be able to attend the make-up exam. The recovery will take place on
June 19 from 4:00 p.m. to 6:00 p.m. in room 1.21. Approved students will not be able to take this exam.
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Observatories and publications criticizing the media

• Ética Segura: http://www.fnpi.org/es/etica-segura
• European Journalism Observatory: http://en.ejo.ch/
• Mèdia.cat: http://www.media.cat/
• Poynter.org: http://www.poynter.org/
• Columbia Journalism Review: http://www.cjr.org/
• Project Censored: http://projectcensored.org/
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• The Media Blog: http://www.themediablog.co.uk/

Industry news websites

• Mediagazer: http://mediagazer.com/
• Nieman Lab: http://www.niemanlab.org/
• PressGazette: http://www.pressgazette.co.uk/
• Pew Research Center: http://www.journalism.org/
• Journalism.co.uk: https://www.journalism.co.uk/
• Reuters Institute for the Study of Journalism: http://reutersinstitute.politics.ox.ac.uk/
• Clases de Periodismo: http://www.clasesdeperiodismo.com/
• Comunicació21: http://comunicacio21.
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