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Subject's general information

Subject name CULTURAL INDUSTRIES

Code 101969

Semester 2nd Q(SEMESTER) CONTINUED EVALUATION

Typology Degree Course Character Modality

Bachelor's Degree in
Audiovisual Communication
and Journalism

1 COMPULSORY
Attendance-
based

Course number of
credits (ECTS)

6

Type of activity, credits,
and groups

Activity
type

PRAULA TEORIA

Number of
credits

3 3

Number of
groups

2 2

Coordination BARRULL CASTELLVÍ, JAUME

Department CATALAN STUDIES AND COMMUNICATION

Teaching load
distribution between
lectures and
independent student
work

Contact hours: 21 
Non-contact hours: 129 (independent work and work with synchronous virtual support
of the teacher, evaluation tests, tutorials and autonomous work of the student)

Important information
on data processing

Consult this link for more information.

Language English

Distribution of credits 6

2020-21

https://unidisc.csuc.cat/index.php/s/ljIirDLEOoUr5Rj


Teaching staff E-mail addresses
Credits
taught by
teacher

Office and hour of attention

BARRULL CASTELLVÍ, JAUME jaume.barrull@udl.cat 6

SOTO MEROLA, JOANA joana.soto@udl.cat 6

Subject's extra information

The planning in this document is based on the hybrid teaching model. Depending on the evolution of the pandemic,
the development of face-to-face and non-face-to-face hours with synchronous virtual accompaniment (100%
presence or 100% virtual) can be altered.

Learning objectives

• Develop the knowledge of the structural features of European media systems, paying special attention to the
Catalan and Spanish cases.

• Identify the economic, political and social actors that make up or contribute to the formation of communication
systems.

• Appreciate the evolution of the structure of the communication.

• Identify the characteristics and the basic functioning of the cultural industries.

• Appreciate, understand and analyze the set of activities of creation, production, distribution and
commercialization that concur in the production of a good or cultural service.

• Define the basic characteristics of the functioning of cultural industries in contemporary society.

• Develop a global knowledge about the organization of companies.

• Identify the particular characteristics of the economic and administrative structure of the journalistic and
audiovisual company.

• Appreciate the meaning of corporate social responsibility, its implications and its relationship with the media
workers.

• Demonstrate sufficient skills for the management of business projects in the field of social media.

• Be able to appreciate the interaction between the communicative system and the social structure.

Competences

Basics
CB5. Know how to develop those learning skills necessary to undertake further studies with a high degree of
autonomy
General
CG2. Develop the capacity for organization and planning.
CG3. Apply theoretical knowledge in practical activity.
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CG5. Develop information management capacity.
Specific
CE5. Identify and analyze the structure of the communication media and industrial and business phenomena in this
field.

CE6. Develop adequate knowledge of communication policies and legislation in the field of the media.

CE7. Identify and apply the ethical foundations and professional deontology in the exercise of activities related to
the media.
CE9 Conceive, plan and execute projects in the field of communication media in all types of media.

Transversal
CT4. Acquire basic knowledge of entrepreneurship and professional environments.

Subject contents

Cross-disciplinary training in social sciences, arts, humanities and communication technologies.
Deepening in the study and practice of communication and in the multidisciplinary knowledge of the cultural
industries (cinema, performing arts, book industry, etc.).
Theoretical, historical, philosophical and artistic knowledge about the origins and transformations of the
concept of cultural industries.
Knowledge of the sectoral transformation that technological advances, sociological and artistic movements
and the economic engine have been producing on the dimensions of the phenomenon

Methodology

The subject will have a hybrid format:

Thursday sessions will be face-to-face and will strictly ensure safety measures to prevent Covid-19 infection
among the student.
These sessions will be fundamentally practical. Friday sessions will be online (synchronous or recorded
video conferencing). The student will be able to access a video that the teacher will upload to the Virtual
Campus. These sessions will be fundamentally theoretical.

 

In general, the methodological axes of the subject are:

1. Master classes. Exposure of the contents of the subject orally by the teacher.

3. Conferences. Public exhibition on a subject carried out by an expert
 
5. Seminar. Working sessions of a rather small group that investigates a topic through dialogue and discussion,
under the direction of a professor or an expert, to go more in depth on monographic topics, based on the
information previously provided by the teaching staff.

6. Group work. Learning activity that must be done through collaboration between the members of a group.

7. Written work. Consistent activity in the presentation of a written document.

8. Problem based learning.

9. Drafting projects. Active teaching methodology that promotes learning from the realization of a project: idea,
design, planning, development and evaluation of the project.

10. Case study. Method used to study an individual, an institution, a problem, etc. contextual and detailed.

The non-face to face class accompanied by the teacher (non-face to face classes on Friday) will use different
materials to ensure distance learning: power points with recorded oral explanations, readings and activities, videos,
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video conferencing, etc.

“Information on data protection in the audiovisual register in the subject Cultural Industries

In accordance with current regulations on the protection of personal data, we inform you that:

- The organisation responsible for the recording and use of the image and voice is the University of Lleida - UdL
(contact details of the representative: General Secretariat. Plaza Víctor Siurana, 1, 25003 Lleida; sg@udl.cat;
contact details of the data protection officer: dpd@udl.cat).

- The recorded images and voices shall be used exclusively for  teaching purposes.

- The recorded images and voices shall be saved and preserved until the end of the current academic year, and
shall be destroyed in accordance with the terms and conditions specified in the regulations on the preservation and
disposal of administrative documents of the UdL, and the documentary evaluation tables approved by the
Generalitat de Catalunya (http://www.udl.cat/ca/serveis/arxiu/).

- The voices and images are considered necessary to teach this subject, and teaching is a right and a duty of the
teaching staff of the Universities, which they must exercise under academic freedom, as provided for in article 33.2
of the Organic Law of Universities (Ley Orgánica de Universidades) 6/2001, of December 21. For this reason, the
UdL does not need the consent of the students to register their voices and images with the sole and exclusive
purpose  of teaching in this particular subject.

- The UdL shall not transfer the data to third parties, except in the cases strictly provided for by the Law.

- The student can access their data; request correction, deletion or portability; object to its processing  and request
its limitation, as long as it is compatible with the purposes of teaching, by writing to dpd@udl.cat. You can also
submit a complaint to the Catalan Data Protection Authority,  via a mail to its  website (https://seu.apd.cat) or
other  non-electronic means”.

 

Development plan

 

Chapter 1: The definition of culture (HP i HNP). 4 sessions

Chapter 2: The concept of cultural industries (HP i HNP). 4 sessions

The beginnings: Adorno and Horkheimer
A current definition
Public sector vs. private sector

Chapter 3: Different cultural industries (HP i HNP). 20 sessions

Media and post-truth
The museums
Editorial industry
Cultural tourism
Photography

Chapter 4: Cultural industries and representation theories (HP i HNP). 4 sessions

Evaluation

 

Evaluation Workshop (Examination) (30%)
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Examination of the whole subject taught.
The exam will consist of questions of reflection and relation of concepts and a multiple choice test

Report / Essays (60%)

Preparation of the work of a cultural report.
Individual review of proposed texts.

Oral presentations (10%).

Students must make individual exhibitions that will be agreed during the first sessions of the course.

Students who combine their studies with a full-time job have the right to request an alternative assessment within a
period of 5 days from the beginning of the semester. For more information, send an email to
academic@lletres.udl.cat or contact the Secretariat of the Faculty of Arts.

FINAL EXAM INFORMATION: 

Online mode (group 1 and group 2): Friday, June 11, 2021 at 4 p.m. 

Online recovery (group 1 and group 2): Friday, June 28, 2021 at 4 p.m..
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