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Credits
Teaching staff E-mail addresses taughtby  Office and hour of attention
teacher

SANCHEZ MEZA, METZERI metzeri.sanchez@udl.cat 6

Learning objectives

- Developing knowledge of the structural features of media systems in the European environment, paying special
attention to the Catalan and Spanish cases.

- Identifying the economic, political and social actors that make up or contribute to the formation of communication
systems.

- Appreciating the evolution of the structure of communication.

Competences

In this subject we are working the following competences:

Basic

CB5. Know how to develop those learning skills necessary to undertake further studies with a high degree of
autonomy

General

CG2. Develop the capacity for organization and planning.

CG3. Apply theoretical knowledge in practical activity.

CG5 Develop the capacity of information management.

Specific

CE5 Identify and analyze the structure of the media system and industrial and business phenomena in this field.
CE®6. Develop an adequate knowledge of communication policies and legislation.

CE?7. Identify and apply ethical and deontologial bases into the media activities.

Transversal

CT4. Acquire basic knowledge of entrepreneurship and professional environments.

Subject contents

Who is who in the media system? How are local, national and international actors interacting? What are the
dynamics that mark the evolution of these communication systems? How do they relate to the field of politics,
economics or technology? What communication policies are being implemented?

These are some of the questions that are addressed in the subject of Structure of Communication and Information,
combining an approximation to the main concepts and theories that have dealt with this topic, with the analysis and
debate of the current situation of the Catalan, Spanish, European and global media systems.

Unit 1: Introduction

The communication system in society: why the structure of communication and information matters
Boundaries and agents of the communication and information system

The context: external factors conditioning the communication and information system

Analysis Perspectives

Unit 2: Civil society in the communication and information system
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Citizenship, audiences, consumers, users, prosumers, creators
Media consumption

Interactivity and content generated by users

Private, public and non-for-profit sector

Challenges and conflicts

Unit 3: Communication and information industries

e Activities in the information and communication industry
Transformations of the information and communication business

The global information and communication system: the big global agents
Spanish and Catalan communication industry

Challenges and conflicts

Unit 4: Communication policies

e Regulation of communication channels
e Public service broadcasting: public service models; the public service in Catalonia and Spain
e Challenges and conflicts

Methodology

Theoretical classes are combined with practical sessions and the elaboration of audiovisual and written works. The
methodology will also consider the flipped class and the use of the various communication tools of the virtual
campus.

Flipped class: Based on the instructions provided by the teacher, students perform learning work outside the
classroom, exploring the material provided in the lessons on the virtual campus. This work is then shared in
videoconferencing sessions, with small group and large group work, with feedback from the teacher and
classmates. The Lessons and Resources tools of the virtual campus are used to present the syllabus and the
resources and activities that will be used to develop the different sections.

Group work: Learning activity through collaboration between group members. Various research activities will be
developed that delve into some of the aspects of the agenda. Throughout the course, in addition to the autonomous
work, group tutorials will be carried out for follow-up and activities in the development class of the final project.

Development plan

Activity On-site hours Autonomous Work
Lectures 20 10

Workshops, debates, 20 10

others

Readings 30

Assignments preparation 3 15

Course project 3,5 15
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Exam 3,5 20
Overall 50 100
Evaluation

Continuous evaluation system
Block 1: Theoretical Activities:

e Midterm Exam (20%)
e Final Exam (30%)

It is necessary to pass this block in order to pass the course.
Block 2: Practical Activities:

e Course Project (in group) (30%)
e Class Activities-Participation (20%)

Students who want to ask for alternative assessment must submit an employment contract or justify, in a letter
addressed to the dean, the reasons that make it impossible for him/her to carry out the continuous

assessment within five (5) days after the beginning of the semester. For information, please send an e-mail to
lletres.secretariacentre@udl.cat or ask for information at the Faculty’s academic office (Secretaria Academica de la
Facultat de Lletres).

Alternative evaluation system
Block 1: Theoretical Activities
e Final Exam (50%)
It is necessary to pass this block in order to pass the course.
Block 2: Practical Activities:

e Final Project (50%)
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