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Subject's general information

Subject name SOCIOLOGY AND PSYCHOLOGY OF COMMUNICATION

Code 101962

Semester 2nd Q(SEMESTER) CONTINUED EVALUATION

Typology Degree Course Character Modality

Bachelor's Degree in
Audiovisual Communication
and Journalism

2 COMMON/CORE
Attendance-
based

Course number of
credits (ECTS)

6

Type of activity, credits,
and groups

Activity
type

PRAULA TEORIA

Number of
credits

3 3

Number of
groups

2 2

Coordination SERES SEUMA, TERESITA DEL NIÑO JESUS

Department PHILOLOGY AND COMMUNICATION

Teaching load
distribution between
lectures and
independent student
work

Face-to-face hours (HP) [in the classroom]: 30 2-hour sessions = 60 HP 
Autonomous work (TA): 90 TA hours 

Important information
on data processing

Consult this link for more information.

Language Catalan and English (in two groups)

Distribution of credits 6 credits group in Catalan 
6 credits group in English

SOCIOLOGY AND PSYCHOLOGY OF COMMUNICATION 2023-24

https://unidisc.csuc.cat/index.php/s/ljIirDLEOoUr5Rj


Teaching staff E-mail addresses
Credits
taught by
teacher

Office and hour of attention

ERTA MAJÓ, ARNAU arnau.erta@udl.cat 7,2

SERES SEUMA, TERESITA DEL
NIÑO JESUS

teresa.seres@udl.cat 6

Learning objectives

Identify the basic concepts and paradigms of sociological analysis and their application to the analysis of
communication.

Identify the main theories and methodologies related to the field of communication psychology

Develop a critical look at the media, social and ideological context.

Appreciate the importance of the theoretical debate and of the methodologies of scientific research in sociology, as
well as its application to the analysis of communication.

Develop adequate knowledge about the social function of the media

Competences

a) General:

CG3. Apply theoretical knowledge to the practical activity

CG7. Develop critical thinking and reasoning, and be able to communicate effectively

CG8. Value respect for diversity and a plurality of ideas

b) Specific:

CE4. Describe the main theories in the field of social media and their conceptual elaborations

CE7. Identify and apply ethical foundations and professional ethics in the exercise of activities related to the media

CE8. Apply the scientific method in a suitable way to research in the field of communication, as well as present the
results of research processes

Subject contents

1. The sociological view

1.1. What is sociology?

1.2. Sociology of (mass) communication

1.3. Key concepts in the sociology of communication

1.4. Research in the sociology of communication: the qualitative and the quantitative method
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2. Functionalist sociology of communication

2.1. Introduction

2.2. Effects and functions

2.3. Short-term effects

2.4. Long-term effects

3. Critical social theory

3.1. Introduction to the critical social theory and its characteristics

3.2. Main currents and authors: the Frankfurt school, the political economy of communication,
culturology theory, cultivation theory

3.3. Concepts and studies

3.4. Other perspectives

4. Cultural studies. Postmodern culture

4.1. The perspectives of cultural studies

4.2. Postmodernity and postmodern culture

5. Psychology of perception and social psychology (of communication)

5.1. Psychology of perception

5.1.1. Introduction

5.1.2. Concepts

5.2. Social psychology

5.2.1. Introduction

5.2.2. Psychology in interpersonal relationships

5.2.3. Psychology and social cognition

Methodology

Teaching methodology: combining face-to-face hours -in the classroom-  and autonomous work)

A) Face-to-face hours in the classroom (HP)*

Lectures: Presentation of the contents of the subject orally by the teacher.

Directed debate: Promote oral expression and comprehension in a group conversation in which the topic can be
prepared, but not the development of the interventions.

Collaborative activity: A learning activity that must be done through collaboration between members of a group.

Written work: Activity consisting of the presentation of a written document.

Case study: Method used to study an individual, an institution, a problem, etc. in a contextual and detailed way.

Tutorials: guidance, advice and doubt resolution in small groups or individually.

C) Autonomous work (TA)
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Autonomous work by students: practices, exercises, assigned readings or studying other materials, questionnaires,
etc.

Online discussions through virtual forums.

Development plan

Indicative schedule for both class groups:

Unit 1 Weeks 1-3

Unit 2 Weeks 4-6

Unit 3 Weeks 7-9

Unit 4 Weeks 10-12

Unit 5 Weeks 13-15

 

Evaluation

1. Written exams [25%]:  

Partial exams (these include class content and proposed readings) 5 tests x 5% = 25%

2. Projects [65%]:  

a) Synthesis Activities (group activities) 4 activities = 25%

b) Follow-up Activities (individual and group activities) 25%

c) Group presentation of proposed reading 15%

3. Class attendance and contribution [10%] 10%

TOTAL 100%

* The final mark to pass the subject is 5/10. In this subject, no assessment tasks can be resat since none of them
individually is equal to or exceeds 30% of the final grade.

* In case the final mark of the subject is 4.9; 6.9 or 8.9, the teachers of the subject will value making a rounding up
(5, 7 and 9 respectively) depending on the performance of the student in the subject.

* Students who combine their degree with a full-time job or a part-time job with schedules coinciding with classes
have the right to ask for an alternative assessment within 5 days after the beginning of the semester. For
information, please send an e-mail to academic@lletres.udl.cat or ask for information at the Faculty’s office
(Secretaria de la Facultat de Lletres).

*Plagiarism is not permitted.  In case of plagiarism, the provisions of the ‘Regulations for the Assessment and
Grading of Student Learning in UdL Bachelor’s and Master’s Degrees’ will be applied.
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