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Subject's general information

Subject name CREATION OF CONTENTS IN NETWORK

Code 101957

Semester 1st Q(SEMESTER) CONTINUED EVALUATION

Typology Degree Course Character Modality

Bachelor's Degree in
Audiovisual Communication
and Journalism

1 COMPULSORY
Attendance-
based

Course number of
credits (ECTS)

6

Type of activity, credits,
and groups

Activity
type

PRAULA TEORIA

Number of
credits

3 3

Number of
groups

1 1

Coordination SUAU GOMILA, GUILLEM

Department PHILOLOGY AND COMMUNICATION

Teaching load
distribution between
lectures and
independent student
work

During the course the so-called "master classes" will be combined with individualized
tutorials, debates and individual and group work. Each student must carry out a series
of individual exercises, carry out the indicated tasks, deliver the practices and carry
out the final evaluation test. 

Only students who have attended at least 80% of the sessions and who have
delivered all the previous works will be able to take the final test.

Important information
on data processing

Consult this link for more information.

Language Catalan / Spanish

Distribution of credits Total credits: 6 
Classrom hours: 60 
Autonomus student work: 90
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Teaching staff E-mail addresses
Credits
taught by
teacher

Office and hour of attention

SUAU GOMILA, GUILLEM guillem.suau@udl.cat 6

Subject's extra information

Attendance is mandatory and students are required to arrive on time.
Absences must be justified with proof of medical, work or internship recognized by the UdL sent in PDF format by
private message to the Virtual Campus with the subject "Justified".
Students will have to commit to comply with the UdL Code of Ethics.

The media sphere is in a process of continuous change since the popularization of the internet, the digitization of
the media and the emergence of digital social networks. In this new media sphere where social media and
traditional media coexist, we find ourselves in the historical epoch where it is easier and faster to access
information, but, paradoxically, it is also a time of proliferation of fake news and journalistic techniques of dubious
ethics like 'clickbait'. As Mark Deuze (2009) said, we do not live with the media, but in the media and citizens are
subjected to an immense amount of inputs, due to the current infodemic in which we live. In this course we will
study the digitalization of the media and its challenges, strengths, weaknesses and opportunities, as well as reflect
on media consumption habits and analyze the structure of the current hypermedia sphere.

Learning objectives

Reflect on the current media sphere and on the challenges, strengths, weaknesses and opportunities of
cyberjournalism.

Know the main concepts and theoretical perspectives in the study of online media.

Understand the basic concepts that intervene in the processes of communication and construction of journalistic
content, with emphasis on the digital field.

Analyze the changes that social media have caused in communication and in the media sphere.

Know and apply communication tools and digital journalism for the production of journalistic content.

Analyze and create professional and quality content adapted to social networks and the digital sphere.

Competences

General
CG3. Apply theoretical knowledge in practical activity.
CG4. Develop knowledge of applied computing and digital systems.
CG5. Develop information management capacity.

Specific
CE13. Identify and apply the theoretical and practical foundations of audiovisual communication and
communication on the Internet.
CE14. Identify and apply the specific narrative and expository logics and skills of audiovisual and interactive
content of an informative and non-informative type..
CE15. Develop creative capacity in audiovisual, multimedia and interactive production of different genres.

Transversal
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CT3. Acquire training in the use of new technologies and information and communication technologies.

Subject contents

From masmedia to social media, a tour of the main media changes from the 70s to the present.

Basic principles of journalism in digital media.

New models of journalism and forms of content dissemination: fast vs slow journalism. Citizen journalism and
content curation.

Journalistic content in digital social networks. Analysis and creation of content in digital social networks and
interactive platforms.

Algorithmic communication,artificial intelligence and communication control.

Tools for the analysis and creation of content on interactive digital platforms.

Journalism in crisis and emergency situations through digital social networks.

The challenges of journalism in the face of polarization and hate speech in social media.

Methodology

Master classes. Presentation of the contents of the subject orally by the teacher.
Colloquia. Opinion exchange activities among students under the direction of the teacher.
Directed debate. Promote oral expression and comprehension in a collective conversation in which the topic can
be prepared, but not the development of interventions.
Seminar. Work sessions of a rather small group that investigates a topic through dialogue and discussion, under
the direction of the teacher to deepen on some specific topics.
Team work. Learning activity that has to be done through collaboration between the members of a group.
Written work. Activity consisting of the presentation of a written document.
Case study. Method used to study an individual, institution, problem, etc. contextually and in detail.

Development plan

Wednesday, September 27, debate in class from the ‘Ibai llanos: mucho broadcasting y poco networking’ Carlos
Scolari (2021).

Wednesday, October 25, the analysis of a media outlet that uses slow journalism must be delivered and presented
in groups of 6 people. Work between four and six pages.

Wednesday, November 15, students will have to submit individually an autoethnography about their media
consumption habits that contains a critical reflection on their use of the media. It will be necessary to answer at
least the following questions: Has my media consumption changed since I started my degree? And does my media
consumption allow me to be a highly informed citizen and future professional in the media field? Work between one
and two pages.

Wednesday, November 22, they will have to deliver and present, in groups of 6 people, the analysis of the social
media of a local, national, or international media outlet. Work between six and eight pages.

Wednesday, December 13, we will debate the proposed readings of 'The invasion of algorithms' (2021) by José
Antonio Gabelas-Barroso, 'Algorithm, the savvy intern in the media' (2022) by David Corral; ; 'CHATPGPT: FROM
TURING TEST TO THE BARICCO TEST' and '10 THESES ON AI' by Carlos Scolari (2023).

Tuesday, December 19 and Wednesday, December 20, students will have to present, in groups of 6 or 7 people,
the journalistic blog, in a preliminary but advanced version, that they will have created throughout the course and
which must have a minimum of two entries. between 1 and 2 pages of word each per group member. In addition,
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original multimedia content (audio, video and image) must be created for the blog. The final delivery will be on
January 8.

All deliveries will be made through the Virtual Campus. The professor reserves the right to include new
debates on current readings that are of interest for this subject, always notifying students at least one week
in advance and making the reading available through the Virtual Campus.

Evaluation

Students who want to ask for alternative assessment must submit an employment contract or justify, in a letter
addressed to the dean, the reasons that make it impossible for him/her to carry out the continuous assessment
within five (5) days after the beginning of the semester. For information, please send an e-mail to
lletres.secretariacentre@udl.cat or ask for information at the Faculty’s academic office (Secretaria Acadèmica de la
Facultat de Lletres).

If academic fraud or spontaneous copying is detected, we will apply what is established in the Regulations
for the Assessment and Grading of Student Learning in UdL Bachelor's and Master's Degrees.

Attendance and participation in class 20% Participation in the debates proposed in the classroom is a
fundamental part of this percentage of the grade.

Analytical block 20%
slow journalism analysis 10%

social media analysis 10%

Creative and reflective block 40%

Autoethnography 10%

blog presentation 10%

blog creation 20%

Final exam 20% (Tuesday, January 16 at 4:00 p.m. in classroom 1.03)

Students who have attended at least 80% of the classes and have done all the assignments and the exam
and have a median grade of less than 5 will be able to make the recovery. The only recoverable part of the
subject is the creative and reflective block, therefore, students who fail will have until February 2 to submit
an individual reflection work on the challenges and opportunities of artificial intelligence in the field of
communication. It will be especially valued that the reflection is based on the readings and debates held in
the classroom throughout the semester and on other sources consulted by the students.

 

ALTERNATIVE ASSESSMENT

Students who have been granted the alternative assessment will have until January 15 to submit the following
assignments:

Test block 20%

I work on the relevance, challenges and
opportunities of content verification in the
journalistic field. This reflection can be related to the
evolution of journalistic formats such as slow-
journalism or content curation.

Analytical block 20%
slow journalism analysis 10%

social media analysis 10%

Creative and reflective block 40%

Autoethnography 10%

blog presentation 10%

blog creation 20%
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Final exam 20% (Tuesday, January 16 at 4:00 p.m. in classroom 1.03)

In relation to recovery, the same applies as in the ordinary evaluation.
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