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Subject's general information

Subject name THEORIES OF COMMUNICATION

Code 101953

Semester 2nd Q(SEMESTER) CONTINUED EVALUATION

Typology Degree Course Character Modality

Bachelor's Degree in
Audiovisual Communication
and Journalism

1 COMMON/CORE
Attendance-
based

Double degree: Bachelor's
degree in Applied
Languages and Translation
and Bachelor's degree in
Hyspanic Philology

2 COMMON/CORE
Attendance-
based

Double degree: Bachelor's
degree in Catalan Philology
and and Bachelor's degree
in Applied Languages and
Translation

2 COMMON/CORE
Attendance-
based

Double degree: Bachelor's
degree in English Studies
and Bachelor's degree in
Applied Languages and
Translation

2 COMMON/CORE
Attendance-
based

Course number of
credits (ECTS)

6

Type of activity, credits,
and groups

Activity
type

PRAULA TEORIA

Number of
credits

3 3

Number of
groups

2 2

Coordination LOZANO AGUILAR, ARTURO

Department PHILOLOGY AND COMMUNICATION

Teaching load
distribution between
lectures and
independent student
work

contact hours: 60 
Autonomous work: 90

Important information
on data processing

Consult this link for more information.
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https://unidisc.csuc.cat/index.php/s/ljIirDLEOoUr5Rj


Language There will be two class-groups. The language of instruction in group 1 will be Catalan,
and the one for group 2 will be English.

Distribution of credits 6
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Teaching staff E-mail addresses
Credits
taught by
teacher

Office and hour of attention

LOZANO AGUILAR, ARTURO arturo.lozano@udl.cat 6

MARTIN RUBIO, FRANCISCO
JAVIER

xavier.martinrubio@udl.cat 7,2

Learning objectives

· Identifying the different theories of mediated communication.

· Learning to notice the features of interaction.

Competences

General competences:

CG3. Applying theoretical knowledge in practical activities.

CG7. Developing a critical thinking and reasoning and knowing how to communicate them effectively.

CG8. Showing respect for the plurality of ideas.

Specific competences:

CE4. Describing the main theories on the social means of communication sphere and their conceptual derivates.

CE7. Identifying and applying the ethical basis and professional deontology when engaging in tasks related to the
media.

CE8. Aplying the scientific method appropriately to the research in the communication field, as well as how to
present the results of the research proccess.

Subject contents

Unit 1. Introduction. Theory and the Study of Communication. Semiotics and semiology.

Unit 2. Interpersonal communication. Symbolic interactionism. Framing.

Unit 3. Functionalist theories. Historical overview (hypodermic needle, 2-step flow, Uses and gratification, agenda
setting).

Unit 4. The Alternative Paradigms of Critical Theory and Cultural Studies.

Unit 5. Theories of International Communication. Communication Studies in the Digital era.

Methodology

1. Lectures

THEORIES OF COMMUNICATION 2023-24



2. Debates

3. Talks

4. Moderated debates

5. Seminar

6. Group work

7. Written assignment

Development plan

Unit 1. Introduction. Theory and the Study of Communication. Semiotics and semiology:

6 sessions (5, 6, 12, 13, 19 and 20/February)

Unit 2. Interpersonal communication. Symbolic interactionism. Framing:

6 sessions (26, 27/February and 4, 5, 11, 12/March)

Unit 3. Functionalist theories. Historical overview (hypodermic needle, 2-step flow, Uses and gratification, agenda
setting).

5 sessions (18 and 19/March and 1, 8 and 9/April)

Unit 4. The Alternative Paradigms of Critical Theory and Cultural Studies.

6 sessions (15, 16, 22, 23, 29 and 30/April)

Unit 5. Theories of International Communication. Communication Studies in the Digital era.

4 sessions (6, 7, 13 and 14/May)

The session of the 20th and 21st/May will be dedicated to the group projects.

Evaluation

Test Block: 40%

Final test in May 27th at 4 pm, in room 2.13 for Group 1 and in the computer labs 3.48 and 3.49 for Group 2.

Re-sit examination to take place in Jun 19th at 6.30 pm (same rooms).

Class participation block: 10%

Not attendance per se, but actively participating in these sessions.

Individual task block: 25%

For Group 1, presenting a review written throughout the semester.

For Group 2, a report in which practical and theoretical aspects of the group project are discussed.

Group project block: 25%

For Group 1, analysing two pieces of news about a single event using the appropriate methodology.

For Group 2, a 30-minute episode podcast derived from 2 to 4 individual interviews that will have been edited and
added to an intro and a final discussion.
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80% face-to-face attendance is a compulsory requirement for the students who enrol the subject for the first
time.

If academic fraud or spontaneous copying is detected, we will apply what is established in the Regulations for the
Assessment and Grading of Student Learning in UdL Bachelor's and Master's Degrees.

Students who want to ask for alternative assessment must submit an employment contract or justify, in a letter
addressed to the dean, the reasons that make it impossible for him/her to carry out the continuous assessment
within five (5) days after the beginning of the semester. For information, please send an e-mail to
lletres.secretariacentre@udl.cat or ask for information at the Faculty’s academic office (Secretaria Acadèmica de
la Facultat de Lletres).

Students in this evaluation system will have the final test (and the corresponding re-sit exam) as their only
evaulation item.
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